
 

June 01st, 2026 

To all media 

AEONMALL VIETNAM Co., Ltd.  

AEON VIETNAM Co., Ltd. 

 

AEON’s 8th Shopping Mall in Vietnam & First AEON MALL in Da Nang 

AEON MALL Da Nang Thanh Khe 

Grand Opening on 3rd July 2026 (Friday) at 09:00  

 

AEONMALL Vietnam Co., Ltd. is pleased to announce the grand opening of AEON MALL Da 

Nang Thanh Khe on Friday, July 3, 2026. This marks the first AEON MALL in Da Nang and 

represents a significant milestone in AEON MALL’s expansion strategy in Vietnam’s Central 

region. 
 
Following its administrative merger with the former Quang Nam Province in 2025, Da Nang has 

grown into one of Vietnam’s most dynamic coastal cities, with a population of over 3 million. 

Benefiting from a strategic location, the city is well connected through an international airport, a 

deep-sea port, and major interregional highways, serving as an important gateway for domestic and 

international trade. Da Nang is also known as a prominent tourism and resort destination, featuring 

attractions such as My Khe Beach, Son Tra Peninsula, and iconic landmarks including Dragon 

Bridge. 
 
The mall will open in the lower floors of a mixed-use complex developed by TTC Group and will be 

operated as an urban commercial facility. Located approximately five minutes by car from Da Nang 

International Airport and with excellent access to major arterial roads, the mall aims to create new 

value for local customers as well as tourists as a new symbol of the city. In addition, approximately 

half of the specialty stores will be opening in Da Nang for the first time, further contributing to the 

creation of new vibrancy in the city. 
 

AEON MALL DA NANG THANH KHE KEY FEATURES 

1. Approximately Half of the Specialty Stores to Open in Da Nang for the First Time 

- In addition to shopping functions such as fashion, sports, and lifestyle goods, the mall will 

offer a wide range of dining and entertainment options. Approximately half of the specialty 

stores will be opening in Da Nang for the first time, meeting the diverse needs of local residents 

and visitors. 
 

2. AEON Da Nang Thanh Khe - an urban supermarket offering AEON-quality food 

experiences 

  -Open as the anchor tenant as the fifth AEON super supermarket (SSM) format in Vietnam.  

It will feature AEON's private brand "Topvalu," which was planned and developed in 

Vietnam, as well as products that pursue freshness, safety, and convenience with Japanese 

quality. In addition to AEON Delica area, you can enjoy "AEON Bakery" and "AEON Sushi," 

which are popular in Vietnam. 
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3. Experience New Urban Lifestyles Enabled by Advanced Digital Technologies 

- Centered around the Central Atrium on the first floor, the mall features impressive spaces 

such as the Light Bridge and rest areas on the fourth floor, allowing customers to experience 

an urban lifestyle. The mall will also introduce convenient new services such as digital signage, 

in-mall digital directories, and smart lockers to provide a smooth and easy-to-navigate shopping 

environment. 

 

4. A New Urban Commercial Model in a Mixed-Use Development 

- The mall will open as an urban commercial facility within a mixed-use complex in Vietnam  

that includes a four-star international hotel, offices, and apartments. By taking advantage of its  

highly accessible location, the mall will create a new commercial space that harmonizes with  

surrounding urban functions. 
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MALL CONCEPT 

“TOTALLY WORTH IT” 

~A Worth-Visiting Destination in a Livable City~ 

A new lifestyle hub where refined spaces and diverse experiences converge. 

We create a place where people gather, connect, and bring new value to 

everyday life. 
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AEON MALL Da Nang Thanh Khe Facility Overview 

Name 
• Japanese: イオンモール ダナン タンケー 

• English: AEON MALL Da Nang Thanh Khe 

Location 

1st-4th floors of the commercial podium of Nguyen Kim Complex 

Building Center, No. 46 Dien Bien Phu Street, Thanh Khe Ward, Da 

Nang City, Vietnam 

Phone 
• AEON MALL Da Nang Thanh Khe : TBD 

• AEON Da Nang Thanh Khe Store  : TBD 

General Manager 

• AEON MALL Da Nang Thanh Khe 

General Manager: Mr. Duong Hoang Nguyen  

AEON Da Nang Thanh Khe Store 

Store Manager: Ms. Nguyen Ngoc Thien Tam 

Website https://danangthanhkhe.aeonmall-vietnam.com  

Number of stores 

Anchor tenant: AEON Da Nang Thanh Khe Store 

Sub-anchor tenants: UNIQLO, MUJI, Galaxy Cinema 

Specialty stores: Approx. 54 stores 

Site area Approx. 14,600 m² 

Total Floor area Approx. 30,000 m² 

Total leased area Approx. 21,000 m² 

Parking area 

2 basement floors, for the entire facility 

• Cars: Approx. 430 vehicles 

• Motorbikes: Approx. 1,800 vehicles 

Building structure • RC building, 18 floors above ground, 2 basements 

Owner / Operator 
Owner: Nguyen Kim DaNang Trading Joint Stock Company 

Operator: AEON MALL Vietnam Co., Ltd. 

Opening Date Friday, July 3, 2026 — Grand Opening 

Operating Hours 
• Weekdays: 10:00 AM – 10:00 PM 

• Weekends: 09:00 AM – 10:00 PM 

Holiday • Open all year round 

Number of employees Approx. 1,700 staff (including around 210 AEON supermarket staff) 

Basic Trade Area 
• Within a 30-minute drive  

Serving approx. 1 million residents 

https://danangthanhkhe.aeonmall-vietnam.com/
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■ Vietnam  

 Mall name 
Opening 

date 

Site area 

(m²) 

Floor area 

(m²) 

Gross 

Leasable 

Area 

(m²) 

Parking area 

(approx. space) 

1 AEON MALL Tan Phu Celadon 01/2014  70,000 182,000  82,000 
10,000 bikes 

2,000 cars 

2 
AEON MALL Binh Duong 

Canary 
11/2014 62,000 70,000 49,000 

6,000 bikes 

1,000 cars 

3 AEON MALL Binh Tan 07/2016 46,000 114,000 60,000 
4,000 bikes 

1,500 cars 

4 AEON MALL Long Bien 10/2015 96,000 120,000 71,000 
6,000 bikes 

1,600 cars 

5 AEON MALL Ha Dong 12/2019 95,000 153,000 76,000 
8,000 bikes 

1,900 cars 

6 AEON MALL Hai Phong Le Chan 12/2020 93,000 158,000 65,000 
7,000 bikes 

1,700 cars 

7 AEON MALL Hue 09/2024 86,000 138,000 51,000 
8,200 bikes 

1,100 cars 

8 
AEON MALL Da Nang Thanh 

Khe 
07/2026 14,600 30,000 21,000 

1,800 bikes 

430 cars 

9 AEON MALL Thanh Hoa 

Second 

half of 

2026 

105,000 120,000 52,000 2,500 cars 

10 AEON MALL Ha Long 

Second 

half of 

2026 

91,000 130,000 54,000 2,400 cars 

11 
Tentative name 

AEON MALL Trang Bien 
- 101,000 - - - 

 

■ Cambodia 

 

■ Indonesia 

1 AEON MALL BSD City 05/2015 100,000 177,000 78,500 3,050 cars 

2 AEON MALL Jakarta Garden City  09/2017 85,000 165,000 63,000 3,000 cars 

3 AEON MALL Sentul City 10/2020 78,000 190,000 70,000 3,000 cars 

4 AEON MALL Tanjung Barat 11/2021 55,000 97,000 40,000 1,500 cars 

5 AEON MALL Deltamas 03/2024 200,000 151,000 86,000 3,500 cars 

1 AEON MALL Phnom Penh 06/2014 69,000 162,000 81,000 
1,600 bikes 

2,370 cars 

2 AEON MALL Sen Sok City 05/2018 100,000 180,000 85,000 
3,000 bikes 

2,300 cars 

3 AEON MALL Mean Chey 12/2022 174,000 180,000 98,000 
1,850 bikes 

3,200 cars 

4 Sihanoukville FTZ Logistics Center 07/2023 30.000 - 
Building area 

19,400 - 

AEON MALL’S AREAS IN ASEAN 
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DEVELOPMENT HISTORY OF AEON MALL IN VIETNAM 
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As an urban commercial facility in Da Nang, approximately half of the tenants will be making their 

debut in the city. Centered on popular domestic and international brands, the mall will offer a high-

quality lineup of fashion, sports, and lifestyle goods stores to meet customers’ diverse needs. 

 

  
・Among Japanese brands, UNIQLO and MUJI, which have been expanding mainly in Hanoi and 

 Ho Chi Minh City in Vietnam, will open in Da Nang for the first time. In addition, JINS, which  

operates three stores in Ho Chi Minh City and one store in Hanoi, will open in Vietnam’s central  

region for the first time. 

 

 

 

 

 

・KKV, a Chinese variety goods brand that has gained popularity since entering Hanoi and Ho Chi  

Minh City in 2024, will open in Da Nang for the first time. THE GREEN PARTY – KIDS  

CONCEPT, which offers children’s goods and stationery, will also open in Da Nang for the first  

time, providing a sophisticated shopping space that reflects the latest trends. 

 

 

  

 

  

 

 

   
･In fashion, LACOSTE, ZHOU LIU FU, a major jewelry chain based in Shenzhen, China, and 

Clione, which offers sunglasses from well-known international brands such as Ray-Ban, 

MONTBLANC, and COACH, will open in Da Nang for the first time. 
 
･In sports brands, FOOT LOCKER, a sports footwear and apparel specialty store from the United  

States, will open in Da Nang for the first time. 

 

･In addition, popular domestic and international apparel and fashion accessory brands such as  

TOMMY HILFIGER, CHARLES & KEITH, PEDRO, and PNJ will come together at the mall. 
 
･Brands such as NIKE, ADIDAS, MLB, and CROCS will help create a healthy and active lifestyle  

by introducing the latest trends. 
 
･In lifestyle goods, MR.DIY, a Malaysia-based variety store offering an affordable and diverse  

product lineup, ELMICH, a popular home appliance brand in Vietnam, and HOUSE OF 

LUGGAGE, a travel goods specialty store, will offer a wide range of products, from daily 

necessities and kitchenware to practical lifestyle items. 
 
･PHUONG NAM Bookstore (PNC), a bookstore mainly developed around Ho Chi Minh City  

offering books and stationery, will also open at the mall. 

1.Approximately Half Opening in Da Nang for the First Time  

: Popular Brand Lineup 

Fashion & Goods — Opening in Da Nang for the First Time 

KKV             THE GREEN PARTY 
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 ･TIMEZONE and KID’S BOX JUMBO, where families with children can enjoy a wide variety of 

amusement games, will open in Da Nang for the first time, creating a lively space that can be 

enjoyed by both children and adults. 

   
 

･PHOTOISM, a self-photo brand from Korea, will open a photo studio, offering visitors a fun and  

memorable experience. 
 
･GALAXY CINEX will introduce a cinema space inspired by a harbor motif, featuring 6 screens 

and 553 seats. It will offer a high-quality cinema experience through the latest facilities and 

premium services. The cinema will also introduce Dolby Vision + Atmos, one of the highest-level 

image and sound systems, for the first time in Vietnam and the second time in Southeast Asia, 

while offering VIP theaters and theaters for children to meet diverse customer needs. 

 

 

 

 

 

 

 

 

 

 

 

 

･In Japanese cuisine, popular brands such as MARUGAME UDON, casual Japanese dining  

restaurant KOHAKU, yakiniku restaurant GYU SHIGE, steak restaurant USHI MANIA, and  

authentic Thai restaurant KHAO & NUA will open in Da Nang for the first time. 

 

 

 

 

 

 

 

 

･IGELATO, an authentic Italian handmade gelato specialty store using high- 

quality ingredients, will newly open in Da Nang. 

 

Amusement — Opening in Da Nang for the First Time 

  TIMEZONE         KID’S BOX JUMBO 

     

 

GALAXY CINEX 

Gourmet — Opening in Da Nang for the First 
Time 
 

KOHAKU             KHAO & NUA  
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･The restaurant zone will offer a wide range of dining options, from Asian  

to international cuisines, through a diverse lineup of specialty restaurants,   

including popular brands such as KFC and TEXAS CHICKEN, Taiwanese hotpot restaurant  

MANWAH, Korean barbecue restaurant GOGI HOUSE, rotating hotpot buffet KICHI KICHI,  

Thai restaurant SOM TUM THAI, and steamed hotpot restaurant LONG WANG. 
 
･Café and beverage brands such as STARBUCKS, Vietnamese coffee chain HIGHLANDS  

COFFEE, Vietnamese tea café brand PHÊ LA, and Chinese fruit tea brand SHUYI will provide 

spaces for relaxation and social interaction. 
 
･Bakery and sweets specialty stores will also enhance the enjoyment of dining, including PARIS  

LEVAIN, a popular local bakery café in Da Nang, and L’ANGFARM, which offers Vietnamese  

specialty products and souvenirs. 

 

 

 

 

 

AEON VIETNAM Co., LTD. (hereinafter "AEON Vietnam") will officially open "AEON Da 

Nang Thanh Khe" (hereinafter "the store") as its 5th Super Supermarket (SSM) format, as the 

anchor tenant of "AEON MALL Da Nang Thanh Khe".  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

STARBUCKS            SHUYI            LANGFARM 

2. AEON Da Nang Thanh Khe” – An Urban Super Supermarket (SSM) 

  Delivering the AEON-Quality Dining Experience 
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As a leading economic city in the Central region, Da Nang has developed as a hub for 

tourism, logistics, and commerce. In particular, the Thanh Khe ward continues to grow, driven not 

only by population increase but also by the expansion of the middle class, which is expected to expand 

the consumer market. The store will offer products such as TOPVALU and imported foods, as well 

as dining experiences that can be enjoyed with family and friends, particularly for urban residents. 

Furthermore, Da Nang is an international tourist city visited by many foreign tourists. Da Nang 

International Airport, with direct flights connecting major domestic and international cities including 

Japan, is located about a 5-minute drive from the store, and a souvenir corner will be set up to meet 

the needs of visiting tourists. We will meet the daily needs of local customers while providing 

attractive products and services to tourists.   

 

AEON Vietnam will consolidate the "Safety and Peace of mind," "Convenient," and "Slightly 

Premium" products and services sought by local urban residents and contribute to the realization of a 

richer lifestyle while staying close to the lives and needs of each region.   

 

【Store Overview】   

Store Name: AEON Da Nang Thanh Khe  

Business Hours: 1st Floor 8:00 - 22:00   

Closed: Open year-round   

Store Area: Approximately 3,100 m²   

Store Manager: Nguyen Ngoc Thien Tam   

Number of Employees: Approximately 210  

 

 

【Features of the Store】   

Supermarket Area pursuing Japanese quality for freshness, safety, and convenience.   

For its first store in Da Nang, Vietnam's third-largest economic city, the store will differentiate based 

on "freshness," "safety," a "clean sales floor environment," and "honest business". Based on Japanese 

quality, we will develop a product lineup and sales floor that emphasize convenience and functionality, 

responding to the needs of both residents and tourists. We will provide the joy of dining and an 

exciting shopping experience for customers seeking an urban lifestyle and foreign tourists, who are 

expected to account for about 20% of visitors.  

In fresh foods, we will offer organic products and GLOBALG.A.P. compliant products, and in 

processed foods and spices, we will introduce health-conscious and eco-friendly products. In addition, 

we will expand our Ready to Cook and Ready to Eat products, which we have been strengthening. In 

the health & beauty corner, we will strengthen product proposals focusing on functionality, centered 

on highly reliable brands.   

 

 

Offering AEON's private brand "TOPVALU" planned and developed in Vietnam.   

Wewill offer AEON's 

private brand "TOPVALU" according to the 

characteristics of the region and the store. For chips such 

as jackfruit, which were planned and developed by AEON 

Vietnam and are popular in ASEAN countries, we will 

offer set products that also meet souvenir demands. 

Through product development and supplier selection 

based on AEON's unique strict quality standards, we will 

deliver "peace of mind," "convenience," and "richness" to 

the daily lives of local customers.   
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"AEON Bakery" offers traditional bread, deli bread, and fruit bread.   

At the AEON Bakery, which serves as the symbol of the 

store entrance, in addition to traditional French-style 

bread widely popular in Vietnam, we will offer deli bread 

using bacon, sausage, cheese, etc., and colorful fruit bread 

using mango, lychee, strawberry, melon, etc. Through 

products that combine visual appeal and deliciousness, we 

will convey the unique charm of AEON's bakery. In 

addition, we will strengthen the development of pizza as 

a new differentiating product, creating a sales floor that is 

fun to choose from, balancing deliciousness and affordable 

prices.   

 

"Delica Corner" offers a fulfilling dining experience with enhanced sushi, centralized cashiers, 

and a comfortable 210-seat eat-in area.   

In the Delica corner, we will further strengthen "AEON 

Sushi," which has gained a certain level of support in 

Vietnam. In addition to individually wrapped sushi that is 

fun to choose from and party packs that can be enjoyed 

by multiple people, we will also offer seafood rice bowls, 

Japanese-style bento boxes, and oden. Furthermore, we 

will deploy a salad bar, noodles & hot pot, and fried 

chicken, which is popular in Vietnam, creating a highly 

immersive sales floor. We will also meet the daily food 

needs of office workers working on the upper floors of the mall and hotel guests. Products from the 

Delica and Bakery sales floors can be paid for together at the centralized cashiers. By utilizing AI 

scales, which have also been introduced in recent new stores, we will realize a smooth and 

comfortable shopping experience.  

 

In addition, the eat-in space with 210 seats features 

popular sofa seats as well as table seats where customers 

can enjoy electric tabletop hot pots, providing a clean and 

comfortable environment. Along with a diverse delicious 

menu, we provide a relaxing space like a high-quality 

restaurant. Furthermore, a souvenir corner is set 

up adjacent to the bakery corner, offering local specialty 

chocolates, coffee, dried fruits, nuts, and traditional 

sweets. In addition, we will respond to tourism demands 

by offering fashion accessories and tote bags that evoke a Vietnamese feel, as well as hats, sunglasses, 

sandals, marine leisure goods, and UV care products.   
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【Other Services】  

We will strengthen the online shop "AEON E Shop," which is growing 

at existing stores, to meet the needs of customers across a wider area 

within Da Nang city in addition to neighbouring areas. At the same 

time, we will create opportunities for customers using AEON for the 

first time to experience its convenience and appeal. Furthermore, we 

will implement sales promotions aimed at tourists so that it can be 

widely used by foreign tourists as well. Staff capable of speaking 

English will be stationed at Customer Service, and in-store signage will 

be displayed in multiple languages in addition to Vietnamese and 

English. In addition to services such as providing ice and gift wrapping, 

customers can also use facial recognition lockers, which are becoming 

increasingly popular in Vietnam, free of charge. Upon opening a new 

store in a major metropolitan area with high environmental awareness, 

we will promote environmentally friendly initiatives together with our customers through campaigns 

such as bringing your own shopping bag (My Bag). We will simultaneously work on improving 

convenience while reducing the environmental impact of packaging materials and plastic bags  

 

 

【Specialty Store Area】 

 "Glam Beautique" supporting beauty and health.   

Under the concept of "HEALTHY BEAUTY," we offer beauty 

and health-related products and services. On the sales floor, we 

comprehensively propose beauty and health by deploying 

high-end cosmetics brands, as well as a nail salon and a 

healthcare area. In particular, we will offer a wide range of 

high-value products with Japanese quality, and through careful 

counseling by staff with specialized knowledge, we will 

provide products and information suitable for each individual 

customer. Additionally, we will set up an area where customers 

can check their skin and health conditions, aiming to enhance 

detailed customer service. We will also offer a variety of healthcare products, such as functional foods 

and vitamins, ranging from affordable price ranges for everyday use to products that respond to 

specialized care needs.   
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3. A Space to Experience and Discover a New Lifestyle 
 

 

With “FUTURE ACTIVATE LABORATORY” as its environmental design concept, AEON 

MALL Da Nang Thanh Khe will feature symbolic spaces that utilize technology, creating a place 

where next-generation ideas can be experienced together with the local community. 

Through a modern design that blends physical and digital experiences, the mall will provide a 

comfortable and inspiring environment that brings new discoveries and enjoyment to everyday life. 

 

“Light Bridge” with Impressive Lighting    

Effects 

The atrium space on the 4th floor will feature a 20-

meter-long Light Bridge. Inside the bridge, LED 

screens will be arranged in a tunnel-like format. 

Through 360-degree lighting effects and video 

displays that change in sync with visitors’ 

footsteps, the Light Bridge will provide an 

immersive visual experience. 

 

 

“Central Atrium” Where People Gather and  

Connect 

･The Central Atrium, located in the center of the 

1st floor, will serve as a place where people gather 

and interact in their daily lives. Consisting of two 

courts, Moon Court measuring 90 m² and Sun Court 

measuring 260 m², the atrium will play a central 

role in the mall as an open and welcoming space. 

 

･Sun Court will feature a large LED screen measuring 4.5 meters high by 8 meters wide. Multiple 

LED screens will also be arranged around the court, creating a lively space through events and 

visual presentations. 

 

 

4th-Floor Rest Space Supporting a Comfortable 

Stay 

 A rest space will be provided on the 4th floor where 

visitors can relax between shopping. Designed to 

support a comfortable stay, the space will feature a 

four-sided LED pillar measuring 3 meters high at its 

center, adding movement and vibrancy through 

digital signage to the simple and minimalist 

environment. 
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AEON MALL Da Nang Thanh Khe promotes initiatives to enhance shopping convenience 

through the integration of physical experiences and digital technologies.  

 

a. Smart locker system   

Smart lockers can be accessed via the mobile application, enabling    

customers to store their belongings safely and shop with peace of mind.  

 

b.AEONMALL Vietnam mobile application   

The dedicated mobile application allows customers to access store   

directories, collect points, receive promotions, and enjoy more  

convenient shopping experience. 

 

c. Digital signage system   

A total of 25 electronic signages and 9 interactive digital directories are   

installed throughout the mall to support wayfinding and information  

access. In addition, five digital LED screens are placed at key locations, 

 including a large 8 m × 4.5 m LED screen at the Sun Court, creating a  

modern and vibrant atmosphere for events and visual content. 

 
 

 

AEON MALL is working together with local customers to address environmental and social issues 

toward the realization of a sustainable society. 

 

• Introduction of Building Management System 

AEON MALL Da Nang Thanh Khe will introduce a Building Management System (BMS) that 

centrally monitors, analyzes, and controls each facility system, enabling efficient, safe, and stable 

mall operations. 
 

• High-Efficiency HVAC System  

The mall will adopt a high-efficiency central chiller system and maintain a stable indoor 

environment through air-conditioning equipment installed throughout the facility. Through 

centralized control by the Building Management System (BMS), the system will manage 

temperatures according to actual needs and reduce energy loss.  
 

• Energy-Efficient Power and Lighting System 

The mall will use 100% LED lighting throughout the facility to 

reduce power consumption. Power usage will be monitored 

through power meters, and automatic control based on 

operating hours will improve energy efficiency and ensure 

stable operations. 

 

INITIATIVES FOR A SUSTAINABLE SOCIETY 4. Offering a New Shopping Experience Through Digital Technology 

INITIATIVES FOR A SUSTAINABLE SOCIETY 
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• Ventilation and Safety Management System  

Ventilation systems will be installed according to each area’s use, including food and beverage 

outlets, to maintain indoor air quality and control odors. Gas and ventilation systems will be 

centrally managed to enhance safety and reduce risks. 

 

 

AEON MALL is establishing a comprehensive operational system to provide a safe, secure, clean, 

and high-quality shopping environment based on Japanese standards. The mall will also maintain a 

flexible response system for emergencies, aiming to reduce risks and ensure rapid recovery. 

 

• Enhanced Security System 

To enable customers to shop with peace of mind, security cameras will be installed throughout 

all indoor and outdoor areas, including parking areas and entrances/exits. In addition, security 

guards will conduct patrols and monitoring 24 hours a day. Through accurate real-time 

information gathering and prompt coordination with police and fire authorities, the mall will 

work to ensure safety. 
 

• Air Quality Management 

Air-conditioning equipment will be fitted with activated filters capable of removing PM2.5, 

helping maintain a clean and comfortable indoor environment. The mall will also monitor air 

quality and display the information on digital signage inside the facility so that customers can 

check the indoor environment at any time. 
 

• Disaster and Fire Prevention Measures 

The mall will introduce a disaster prevention system equipped with smoke detectors, heat 

detectors, automatic sprinklers, fire alarm equipment, and other facilities to enable prompt 

response in emergencies and minimize damage. As part of a mixed-use complex, the mall will 

also establish an integrated disaster prevention system in cooperation with the residential and 

office towers to enhance safety across the entire facility. 
 

• Escalator Safety Measures 

The mall will improve safety during movement and help prevent accidents by installing 

warning signs and emergency stop buttons, as well as providing clear usage guidance. 
 

• Safety Considerations in Building Design 

On all floors of the mall, handrails around atriums and corridors will be set higher than 

standard height to help prevent customers from leaning over and falling. Tempered glass will 

also be used to help prevent scattering in the unlikely event of breakage. 
 

• Emergency Power Supply 

Taking into account local power supply conditions, the mall will introduce a system that 

promptly switches to backup generators in the event of a power outage so that operations can 

continue. By maintaining essential functions such as lighting, security, and disaster prevention 

equipment, the mall will work to ensure customer safety. 

 

 

SAFETY, SECURITY AND DISASTER PREVENTION 
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• Training and Drills 

Regular training will be conducted for employees on firefighting, rescue, evacuation guidance, 

and first aid, establishing a system capable of responding to various incidents at the mall. 

Through monthly disaster prevention drills and other training, staff will improve their skills 

and follow established emergency procedures for fire response, enabling prompt firefighting 

activities as well as rescue and first-aid treatment for injured persons. 
 

• Food Safety and Hygiene Management 

In food and beverage areas, the mall will thoroughly implement AEON MALL’s own food 

hygiene management standards, including pest control, to maintain a safe and sanitary 

environment and prevent food poisoning and other incidents. 

 

 

AEON MALL Da Nang Thanh Khe provides a convenient, user-friendly, and accessible shopping 

environment where all customers can enjoy their visit with comfort and peace of mind. 

 

1. Smooth and Easy Guidance Throughout the Mall 

• Directional Signage 

The signage system is clearly designed, intuitive, and easy to understand, helping customers 

navigate throughout the mall with ease. Symbols are standardized according to international 

standards, allowing customers of all ages and nationalities to quickly recognize and use them. 

 

• Information Counter 

The information counter is located at the central area on the 

1st floor, where staff are always ready to assist customers 

by providing mall information, event details, lost-and-

found support, and guidance on available services.  

 

 

2. Comfortable Facilities for All Customers 

• Accessible Restrooms 

Based on Universal Design principles, accessible restrooms are provided so 

that all customers, including elderly customers, customers with disabilities, 

and customers with babies or small children, can use them with comfort and 

peace of mind. Emergency intercom systems are connected to the mall’s 

security team to ensure safety in emergencies. 

UTILITIES AND FACILITIES 
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• Baby Care Facilities 

Two baby care rooms equipped with nursing rooms and diaper-

changing spaces are provided in the mall, offering a clean, 

comfortable, and safe environment for families with babies and 

small children. 

 

• Wheelchair and Stroller Services 

Wheelchairs are available at the information counter so that elderly customers and customers 

with disabilities can enjoy the mall with peace of mind. Strollers are also available for customers 

with infants, allowing families to enjoy shopping comfortably. 
 

• Automated External Defibrillator (AED) 

AED devices are installed in the mall to enable quick response in case of emergency. 
 

• Rest Areas 

Rest areas are arranged throughout the mall, providing comfortable spaces where customers can 

relax between shopping. 
 

• Free Wi-Fi 

Free Wi-Fi is available throughout the mall, meeting customers’ needs for connectivity and 

internet access. 

 

★Adress： 1st, 2nd, 3rd, 4th floors of the commercial podium of Nguyen Kim Complex Building Center, No. 46 

Dien Bien Phu Street, Thanh Khe Ward, Da Nang City, Vietnam   

AEON MALL DA NANG THANH KHE MAP 



19 

 

 

First time in Vietnam: 01 | First time in Da Nang City: 23 

NO. STORE NAME BUSINESS TYPE 
VIETNAM 

FIRST STORE 

DA NANG 

FIRST STORE 

1ST FLOOR 

1 LANGFARM Food   

2 

PARIS LEVAIN 

BOULANGERIE & 

CAFÉ 

Bakery, Café   

3 PHÊ LA Café   

4 GLAM BEAUTIQUE Cosmetics  ○ 

5 STARBUCKS Café   

6 ZHOU LIU FU Jewelry  ○ 

7 CLIONE Glasses ○ 

8 PNJ Jewelry   

2ND FLOOR 

9 MUJI Home Goods  ○ 

10 JINS Glasses  ○ 

11 NIKE Sports,Outdoor   

12 CHARLES AND KEITH Shoes, bag   

13 PEDRO Shoes, bag   

14 CROCS Shoes   

15 LEVIS 
Men’s, Women’s 

Wear 
  

16 TOMMY HILFIGER 
Men’s, Women’s 

Wear 
  

AEON MALL DA NANG THANH KHE TENANT LIST 
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17 LACOSTE 
Men’s, Women’s 

Wear 
 ○ 

18 KKV Home Goods  ○ 

19 FOOT LOCKER Sports,Outdoor  ○ 

20 ADIDAS Sports,Outdoor   

21 MLB Shoes,Bags   

22 UNIQLO 
Men’s, Women’s, 

Kids’ Wear 
 ○ 

3RD FLOOR 

23 TIMEZONE Amusement  ○ 

24 TEXAS CHICKEN Fast Food   

25 SPICY BOX Korean Cuisine   

26 DOTORI DINING Japanese Cuisine  ○ 

27 JOOPII Korean Cuisine  ○ 

28 KFC Fast Food   

29 MARUGAME UDON Udon  ○ 

30 MANWAH Hot Pot   

31 GOGI HOUSE BBQ   

32 CLOUD POT Hot Pot  ○ 

33 KICHI KICHI Hot Pot   

34 
THE GREEN PARTY - 

KIDS CONCEPT 
Goods, Stationery  ○ 

35 ELMICH Home Goods   

36 HOUSE OF LUGGAGE Shoes,Bags   

37 MR. D.I.Y Home Goods   

38 KID'S BOX JUMBO Amusement  ○ 
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39 PNC Books,Stationery   

40 IGELATO Ice cream  ○ 

41 SHUYI Milk Tea   

4TH FLOOR 

42 GALAXY CINEMA Cinema   

43 HIGHLANDS COFFEE Café   

44 HP3 BBQ BBQ  ○ 

45 GYU SHIGE BBQ  ○ 

46 TIAN LONG Hot Pot   

47 USHI MANIA Steak  ○ 

48 LONG WANG Hot Por   

49 KOHAKU Japanese Cuisine  ○ 

50 SOM TUM THAI Thai Cuisine   

51 CHẢ CÁ HÀNG SƠN Vietnamese Cuisine  ○ 

52 KHAO & NUA Thai Cuisine  ○ 

53 PHOTOISM Services   

54 MIXUE Ice cream,Drinks   

 

 


